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Why Social Media?

Facebook: 2,600,000 +
YouTube: 2,500,000 +
Linkedin: 1,100,000 +
Tumblr: 750,000 +

Twitter: 350,000 +

Instagram: 314,000 + Yo u @Q
Pinterest: 250,000 +

Google+:  ? TUhe @0@



Facebook:
YouTube:
Linkedin:
Tumblr:
Twitter:
Instagram:
Pinterest:
Google+:

Why Social Media?

Fish where the fish are

Videos, easily shared, easy to find (SEO)
Professional person-person networking
Blogging for cool kids

Fast breaking, loved by the media
Trendy, mobile photo sharing
Beautiful, image rich, loved by women
Great features, techy, niche user base
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Mayhem 1834
Call me Mayhem. I'm anything from your blind spot 4 hours ago - Edited @

1832
to & raccoon in your attic. And you're aboutto getto

know me a whole lot better. See you soon. 1820

I'm starting a new social phenomenon: The #0opsieSelfie — with Zachary D.
Switzar and 5 others 1776
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httpfwww allstate.com/







I'm Mayhem. | can be anything from a
flat tire to a picture of someone's
dinner. This is my live feed of
#TwitterMayhem. Follow if you dare.

¢ Everywhere
& allstate.com/mayhem

Tweet to Mayhem

TWEETS PHOTOS/WIDEDQS FOLLOWING FOLLOWERS FAVORITES

858 nz 1 58.4K 15
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" I'ma I|ttIe blue bird and I'm dropping
mayhem all over your Twitter feed.
#TwitterMayhem
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@) Alistate.

You're in good hands.

Allstate Insurance

Home Videos Playlists Channels Discussion About

Making of "Safe In My Hands" film by Alistate | Alistate LGBT Campaign Allstate News
7,544 views 1 month ago R
Subscribe
The video takes us behind the scenes in making of the short animated film, "Safe In
My Hands". Allstate teamed with out singer-songwriter Eli Lieb, whose original song
by the same name serves as a soundtrack for the film. "Safe In My Hands" can be
viewed on http://al.st/SDY_LBGT where consumers can also download the song for
free on the website and find a local Allstate agent to talk about their protection Related channels on
needs. YouTube
Nice Peter
Subscribe
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AP Associated Press
Subscribe
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What's our objective?

\




Best
Practices




What Shall
We Say?




Measuring Success
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Measuring Success

ENGAGEMENT

TOMLPOSS __ TRLENGAGRMENT' INGIGEMENTPERPOST_ _
DIl I 2E  — 1548
Ji = 2 == a5 - m

* Total engagement includes Clicks, Page Likes, Post Likes, Post Comments,
Post Shares, Page Mentions, Question Responses, and Page Posts

NIVEREIGINIIIE e

s **The Engagement Rate measures
FEE___!_._ _____________ E?:ﬁ!__ _“!_u%]_ 2 how engaged the audience is with
JAN [ ] 0I0% (v.0ey) our content. Engagement Rate

777777777777777777777777777777777777 benchmarks show an inverse
relationship between the rate and
the number of Likes apage has - as

likes increase the engagement rate

(AVERAGE: 0.5%) decreases.
Number of Likes versus average
Engagement Rate:
= 0-10k 096%
*  10k- 20k 029%
20k - 50k 021%
= 50k - 100k 019%

100k - 200k 0.16%

* 200k - 500k 0.13%
500k - 1,000k 0.11%

= 1,000k- ~009%

CONTENT CONSUMPTION

TOTAL PAGE VIEWS UNIDUE PAGE VIEWS
A0
wm # =
1675
DEC/2013  JAN/20M  FEB/20M4 DEC/Z01  JAN/2014  FEB/20M
UNOUE PESTVEWS TOTAL IMPRESSIONS
ATmsgss
8
530,666
1565 678
123485
DEG/208  JAN/Z014  FEB/20M4
Notes:
T *  Total Impressions represents the number

of times content has appeared in front of a
Facebook user-

DEC/Z013  JAN/Z0M  FEB/Z014




Next Step

No Do we have
1 ?

Are we confident: the resources?

Yes! Yes! No
Do we have
the resources? Get training Outsource

Yes! No

Go ahead! Outsource






